T oday, for most of us,

social networking sites have
becorne an integral part of our
Irves, They have opened new
avermes  to connect  with
people from all walks of life
acrosz the globe. Mot just
friendships but professional
relationships on a wider can-
was have becorae easy to culti-
wate. Eraplovers too find it
comwvenient to use social
media extersteely for hiving

purposes.
In fact, social media has he-
COTrE an indizpensahle

recruitinent too for
them.

HR HIGHS

Mir. Mawveen Marayanan,
lobal Head - Talent Acqu-
gition, HCL Teclm:nlaﬁss,
says, "Crer the last couple of
wears, social rmedia has cer-
taj.nl%r grown from heing a
noelty to one of the rmost
powerful  recruiting  tools
available for our hinng man-
agers. Social media has
c d  owr  recruitment
process, putting relationships
at the wery core.

It has helped build person-
alized onlive cornections and
also helped us in enbancing
our employer branding
uotient.

Lecordivg to Tvir. Al Ku-
mar, CGeneral Ivl r, Pro-
feasional Services, atlaha
Software, "Social tredia has
made reaching masses
and

speedy identification of the
tight people very easy.
T_TSFI aocial mdlaa;, talent
which {5 not lcunkj.ninut ot is
jo

not present with portals!
placernent consultants is also
accessible. Also, germnveress
of resources is easy to
identify."

Evidently, the new trend
set by o1l media iz popmlar
At orgardsations  and
Eleap alike. Iianoj Biswas,

B Lead, Afccenture India
says, "Social medis, without
doubt, s fast ernersing as one
of the most efficient and en-
gaging ways of persomal or
eoratanraty mteractions.
L}ir& Is tmﬁnﬂnuls j«'ﬁlughm

raging t tool qust he-
cauze of s inherent f!u:utential
to roultiply conmections, cre-
ate viral networks and reach
talent faster.

Concurrently, social media
serves as a great platfonm to
cornroricate our value prop-
osition a3 an emwploter guite

effectrvely. We are seeing vis-
ihle tremds with people
spendivg  much more time
onling than on traditional
gources  of  inforrnation
imewspapers, etc) and this
trend 5 going to becorue
sharper as tine progresses.”

In this redlien, can ernploy-
ers afford to ignore social
medis's recroitment potential?
Responding to the guersy, Iir.
Iflanoj Biswas, conoborates,
"Aecording to an estimate, the
actrve uzers of Facebook and
Linkedin in India are rore
than. 25 prillion and 10 raillion
res_?ectiveljr.

hese nmrnbers are contin-

ing to W exponentiall
Ere}% as ﬂ ta]kxpa}:n:nut tl'slar
trend.

decording  to an expert
opiniorn, &0% of the candi-
dates available on job portals
are also present on soclal
media, whereas not even 0%,
of the social media nsers are
present in  the job
portals.

These rurbers clearly indi-
cate that social reedia 15 effec-
trve in reaching out to a huge
untapped reservoir of talent
E'.%D that one carfl.}mt m-’u:nldlal

wring away from soc
redia wonld glean sacrificing
a matiraoth opporbardty to
reach and engage with a
pocl of acttve and passtve jol
geekers,” avers My Maeen
Marasanan.

The growing popularity of
gsorcial media in the recnutroent
domain 15 mwainly becanse of
the apparent advantages
that both recruiters and job
seekers  enjoy.  Dlr.  Anil
Foomar proclaims, "On oan
average, 0% and especially
when it cornes to a few niche
areas (akills and role), altnost

15-80%  of  recrubwent
happens  throngh  social
med?a The mwain advantages
according  to him are

germineness and high ouality
of resources, exclustvity and
ease of performing reference

recruitment

checks. Nir. Dlanoj Biswas
adds, "In addition to recnut-
ment, social networking sites
offer a suite of intangihle ben-
efits like keeping the audience
updated on  what an
organisation stands for, what
kind of career experience they
offer, the recent news and
evvetits in the organisation, and
the initiathees  undertaken
a.mn:m% tnany others. It is also
a platform to in-

teract both with people who
are looking forward to join an
orgardsation and the people
who are already with 515 Ot-
garsation.

This gives posshle new
hires a sense of cultural values
like  respect,  dbversity,
tearmmorl, rollaboration,
opermess and autherticity. It
1z difficult to coreey this ona
static closed web site by stat-
ing we ate honest, open and

collaboratree " Wir
Kudva - VP - Talent Ac
tionn Tearw, COnEST G

empowerment that social
networks provide
recriiter is huge.
connections
friends that these recruiters
take are present forewer and
the recruiter does not have to
maintain any database (in
Tesnes as

The search or twmaround
tirne to find a person can he
reduced a great deal " Lcvan-
tages galore but challanges
too exist in social media
based recruitrment. Let's hear
frorn HE experts ghout the
challenges faced and tech-
nirues ervploved to overcorme
them in the next pat of the
article.
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